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Dear readers, friends and partners of formnext, 

In this edition of our formnext magazine, we'd like to introduce you to the new features of our upcoming 
exhibition while also giving you access to exclusive articles on the latest trends and technologies. 

Having already established itself quite well in medical technology, aerospace, and other areas of industry, 
additive manufacturing is now breaking through more and more in further sectors. In the southern German 
city of Ansbach, for instance, Adidas will soon be manufacturing customized athletic shoes in a pilot project 
known as »SPEEDFACTORY« (see page 11). Meanwhile, additive manufacturing, Industry 4.0 technologies, 
and other advancements in intelligent production have made the possibility of manufacturing operations 
returning to countries with relatively high labor costs much more realistic. This would result in a number of 
benefits, particularly for Europe and the United States of America.

If you count yourself among those interested in taking advantage of new and intelligent production tech-
niques for your own company and its customers, formnext offers everything you need: leading international 
manufacturers implementing state-of-the-art technologies, unparalleled service providers, countless firms 
along the entire value chain, and other production companies that have already made additive manufacturing 
and more conventional procedures a successful part of their portfolios. As tool- and form-making entrepre-
neur Marco Schülken puts it (see page 7), »Getting started is easier than you might think.«  

To find out why, check out this magazine and visit us at formnext 2016!

Sincerely,
Sascha F. Wenzler
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Following its successful debut in 2015, formnext is already busy 
writing the next chapter of its success story. Around six months 
before formnext 2016 is set to commence, exhibition space 
amounting to 130 percent of last year’s total has already been 
booked. This impressive expansion has been driven by the more 
than 70 new exhibitors looking to get on board and the many 
returning companies interested in reserving even more space 
based on their excellent results at formnext 2015. 

The list of those exhibiting already reads like a who’s who  
of the additive manufacturing industry: Additive Industries,  
Alphacam, Arburg, Arcam, Citim, Concept-Laser, 3D Systems, 
DSM-Somos, EOS, EnvisionTec, FIT, HP, Keyence, Materialise, 
Prodways, Realizer, Renishaw, Ricoh, Sisma, SLM Solutions, 
Stratasys, Trumpf, and Voxeljet, which will be joined this year  
by Canon and XJet.

Meanwhile, other areas of industry will also be well represented.  
In mechanical engineering, the luminaries on hand will include  
GF (with its own dedicated stand this year), Hermle, and the DMG 
subsidiary Sauer. Along with companies boasting long traditions  
in conventional technologies (Antonius Köster, Bikar Metalle,  
Heraeus, Käfer Werkzeugbau, Kegelmann, Knarr, Lamy, Listemann, 
Werth Messtechnik, and more), the software industry will also  
have a strong presence thanks to Altair, Autodesk, Dassault Sys-

temes, IKOffice, and MachineWorks-Polygonica. Last but certainly 
not least, Siemens AG will also be in attendance for the first time.

New exhibitors hailing from all over the world
The exhibitors set to attend for the first time in 2016 represent a 
wide range of topics and countries of origin. Those hailing from 
China, France, Germany, Italy, the Netherlands, and the United 
States are primarily involved in services, hardware and software, 
systems and components, machines and related installations,  
and prototypes. Newcomers from the fields of materials, engi-
neering services, and form making have also decided to present  
at formnext 2016. The event is thus already proving how attractive 
it is to virtually every area along the entire process chain in intelli-
gent industrial production. 

Innovations around every corner
In serving as a platform for new developments, technologies, and 
manufacturing solutions, formnext 2016 will attempt to surpass the 
extraordinarily high level of innovation that impressed the experts 
last year. »This year, plenty of market leaders will once again be 
unveiling their new products for the first time at formnext,« reports 
Sascha F. Wenzler, Head of Division for formnext at Mesago Messe 
Frankfurt. »We also have a number of highly innovative start-ups on 
board that will be presenting their own promising creations.« 

Stage Set for Even Greater Success
Formnext powered by tct 2016 has already expanded far beyond its total surface area from last year



Since its foundation in early 2016, the formnext exhibitor advisory 
board has been contributing to the ongoing evolution of the event’s 
underlying concept and expanding the discourse between formnext 
and its participating industries. Through its constant collaboration 
with this body, Mesago Messe Frankfurt has also demonstrated its 
unflagging commitment to communicating with these sectors on 
how formnext can continue to meet the market’s needs going for-
ward. First row, from left: Duncan Wood, Rapid News Communi-
cations /tct; Daniel Lichtenstein, Trumpf Laser- und Systemtech - 

nik GmbH; Dr. Christoph Schumacher, Arburg GmbH + Co KG. 
Second row, from left: Günther Rehm, Listemann Technology AG; 
Wolfgang Kochan, Stratasys GmbH; Dr. Kristian Arntz, Fraunhofer 
Institute for Production Technology (IPT); Ingo Kuhlmann, IKOffice 
GmbH; Marco Schülken, Schülken Form GmbH; Günther Hofmann, 
Hofmann Innovation Group; Rainer Lotz, Renishaw GmbH (chair-
man); Stefan Ritt, SLM Solutions GmbH; Kai Witter, EOS GmbH. 
The two board members not pictured are Frank Herzog (Hofmann 
Innovation Group/Concept-Laser) and Clive Martell (Renishaw).

New formnext Exhibitor Advisory Board  
Helping to Shape Exhibition Concept

Formnext powered by tct and the German Federal Ministry for  
Economic Affairs and Energy (BMWi) are working to help creative 
German start-ups participate in the exhibition. At formnext 2016,  
an eye-catching special area assembled by the BMWi will give 
these young companies the opportunity to introduce themselves  
to experts from around the world and make some excellent con-
tacts in the process. 

Up to 70 percent of the costs the companies incur in renting  
and building their own stands will be covered. The BMWi’s pro-
motional area will thus offer them the attractive conditions they 

Formnext and BMWi Encouraging Young,  
Innovative Companies to Attend Exhibition 

need to show off their products and services in a highly 
international setting featuring numerous world market 
leaders. This space is designed to complement formnext’s 
start-up area, which will once again be making it easier for 
young firms from across the globe to attend the exhibition 
after celebrating its successful debut last year.

To access further information and apply for the support 
described above, please visit the formnext website at:  
formnext.de/bmwi_foerderareal

4 formnext magazine   Issue 02 / 2016



Hermle brainstormed its first ideas in the field of additive manufac-
turing around 15 years ago. This led to the gradual development of 
the company’s MPA technology as a surface coating unit for the  
C40 machining center. Having been adopted by customers in various 
industries, this innovation has now been helping to produce compo-
nents for six years. 

Hermle only offers MPA as a service at present and is expecting the 
strong rise in demand to continue in the years ahead. Of the five 
C40 machining centers currently available at its site in Ottobrunn, 
three are equipped with the technology.

Meanwhile, the company has thus far avoided demonstrating these 
machines at exhibitions to protect its intellectual property from copy-
cats. »Customers interested in the machines are welcome to come 
take a look at our factory,« Hipp offers. 

Hipp adds that Hermle’s prize development is especially suited to 
manufacturing tools for processing plastics. One of the reasons 
why relates to the company’s ability to produce tool inserts with 
internal cooling channels at a rapid pace thanks to MPA technol-
ogy. »Depending on the material, we can achieve a metal coating 
rate of 200 to 900 cubic centimeters per hour, which makes us 
several times faster than conventional laser-sintering methods,« 
Hipp reports. 

In addition, the use of copper and other metals in tandem with  
tool steel facilitates greater heat dissipation in components whose 
geometry does not always allow for the insertion of cooling chan-
nels. According to Hermle, MPA coatings can also be applied to 
precast blanks, after which only a small percentage of a compo-
nent’s volume is generally left to be created using additive tech-
niques.

Hermle, a mechanical engineering company based in southern 
Germany, is blazing trails in additive manufacturing. Instead of 
high- performance lasers, its metal powder application (MPA) 
equipment features a nozzle just a few centimeters wide, which 
sprays metal powder on surfaces within the modeling area at sev-
eral times the speed of sound. »The impact deforms the powder 
particles so drastically that they stick to the surface,« explains  
Udo Hipp, head of marketing at Hermle. Unlike with other additive 
manufacturing techniques, MPA technology never involves melting 
down the material used, which Hipp says leads to less tension in 
the resulting structure. Hermle will be offering information about 
the technology at its stand at formnext 2016.

The company has integrated its MPA unit into its five-axis C40 
machining center, which makes it possible to combine milling with 
material coating. This in turn opens the door to additive processes 
capable of producing components up to 500 millimeters in diameter 
that weigh hundreds of kilos. »It’s enabling us to enter a new dimen-
sion in generative manufacturing,« Hipp states. 

With each stream of powder measuring several millimeters in 
diameter, the unit’s parallel coating tracks create layers across a 
wider surface. Meanwhile, Hermle has conducted extensive test 
series to determine the optimal parameters for the different metal 
powders it employs. This makes it possible for the company to 
»offer precise specifications regarding the eventual quality of com-
ponents,« as Hipp puts it.

The production process typically includes multiple steps. After the 
metal powder surface is applied, cooling channels and other cavi-
ties needed in the finished product are cut into the metal coating.  
A water-soluble filling material is then applied, at which point addi-
tional layers of metal can be added.

Who Needs Lasers?
Hermle: »MPA Technology Opening Up a New Dimension in Additive Manufacturing«
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The idea workshop purmundus and formnext powered by tct are 
inviting creative minds to forge down new paths in 3D printing 
and conventional manufacturing. Under the theme »3D Printing 
for the Mobile Individual«, the 2016 purmundus challenge will be 
recognizing the best forward-thinking product ideas at formnext  
in Frankfurt am Main on 15 – 18 November 2016.

The creative proposals entered in the purmundus challenge will 
offer formnext 2016’s visitors and exhibitors valuable insights into 
future application areas of additive manufacturing and how they 
relate to conventional technologies. The submissions nominated 
are sure to provide inspiration for ways to expand on market con-
cepts and highlight all the developments that could soon be taking 
place in the market for intelligent, innovative production.

The challenge jury will be tasked with assessing the product ideas 
entered and preselecting a number of them to be manufactured  
using real-world additive techniques. The ideas produced will then 
be put on display as part of a showcase at formnext on 15 – 18 No-
vember. On 17 November, the winners of the purmundus challenge 
will be selected by the jury and honored at the exhibition. In addi-
tion to receiving both cash and other attractive prizes, they will be 
entered into the running for an audience prize set to be determined 
by formnext 2016’s visitors over the course of the event.

Designers, graphic artists, architects, mathematicians, engineers, 
and programmers are invited to enter this innovative idea competi-
tion by 30 September 2016. 

For more details, please visit: formnext.com/purmundus_challenge

A Glimpse of Future Possibilities  
in Additive Manufacturing:
The purmundus challenge at formnext 

Preselected product ideas will be manufactured using real-world additive techniques. 
The ideas produced will then be put on display as part of a showcase at formnext. 
Source: purmundus

In addition to its innovative exhibition concept, formnext  
powered by tct owes a great deal of its success to the extraor-
dinarily high number of developers and decision-makers it 
attracts from across the globe. Its 2015 debut drew expert 
representatives from an array of world market leaders in manu-
facturing, renowned OEMs, and key suppliers. These included 
BMW, Daimler, Ferrari, Honda, Opel, Porsche, Tesla, and  
Volkswagen; Airbus, GE, Lufthansa, and Snecma; and Adidas, 
BASF, Ferrero, Fresenius, Hilti, Johnson, Nike, Procter &  
Gamble, Siemens, Swarovski, Vaillant, and WMF, to name just  
a few. Meanwhile, the first-ever formnext also achieved an 
overall satisfaction rate of 96 percent among its attendees.

Formnext achieves 96 % satis-
faction rate among visitors
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Marco Schülken has garnered a  
reputation as one of the right peo- 
 ple to talk to about the latest trends  
and developments in tool- and 
mold-making. At Schülken Form,  
a company that specializes in tools 
with multiple cavities and compo-
nents, he and his 30 employees  
have already been using additive 
manufacturing methods for many 
years.  

Mr. Schülken, tool- and mold- 
making is another area in which 
generative manufacturing is a  
hot topic at the moment. What  
are the current challenges you’re 
facing in this field?

As a company that makes tools and 
molds, it’s important that we inte-
grate generative techniques into our 
existing production technology. In 
injection molding, the primary con-
cern is cycle time, which is where 
cooling systems manufactured close to the contour using additive 
procedures have a positive effect.

What role are the latest developments in hybrid machines 
playing in this regard? 

These machines have a great deal of potential, especially for 
small and midsize companies in tool- and mold-making. After all, 
firms of that scale will need access to more additive technology, 
even though the equipment they use solely for 3D printing typi-
cally isn’t running at full capacity right now. That’s why hybrid 
machines are the ideal solution. In fact, they’re definitely going  
to replace conventional milling machines entirely in some areas. 
That will still require a significant amount of technological 
advancement, however.  

Through your own toolmaking company, you’ve built up 
plenty of experience in additive manufacturing. How did that 
come about? 

I’ve been working in this field for quite a while. At Schülken Form, 
our employees in both construction and project management and 
sales have developed extensive expertise. That’s what enables us to 
identify and offer the optimal tool-related strategies for our custom-
ers and components at an early stage. In terms of technology, we 
always provide the state of the art, such as in choosing from con-

ventional milling processes, vacuum 
brazing, and additive manufacturing.

To what extent do you leverage 
additive manufacturing in that 
type of work? 

It always depends a lot on the  
application in question, so there’s 
not really a rule of thumb. Generally 
speaking, the implementation of 
generative manufacturing makes a 
tool more expensive at first. That 
said, it’s pretty easy for our custom-
ers to calculate the advantage  
they’ll have with shorter cycle times 
in production. Our use of additive 
manufacturing technology is often 
based on requests from the cus-
tomers themselves.

What advice would you give to a 
tool- and mold-making entrepre-
neur looking to do business with 
additive technology? 

First, you need to give your employees – I’m talking about con-
struction and sales personnel – the chance to gain a comprehen-
sive overview of the technology. At formnext, for example, you 
can explore all of the facets involved, get up to speed on the lat-
est developments, and find outstanding service partners. Those 
are absolutely essential, as they can assist you with things like 
building tools using additive techniques and evaluating their  
performance. In other words, getting started is easier and faster 
than some might think. 

Interview with Marco Schülken, CEO of Schülken Form 

»For Toolmaking Companies, Getting Started with  
Additive Technology Is Easier Than You Might Think«

»Hybrid machines have  
a great deal of potential, 
especially in tool- and 
mold-making.«
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In metallurgy in particular, leveraging all the benefits of additive 
manufacturing is often only possible with a custom design. These 
days, however, the technology has advanced to the point of being 
competitive even without such modifications. Take Hamburg-based 
Bionic Production GmbH, for example, a company that is 3D-printing 
one of the fuel line components of the Airbus A380. 

As the aircraft performs its flight maneu-
vers, this connector pumps fuel from 
one wing to the other. For safety 
reasons, it includes two conduits, 
which complicates the part’s con-
struction. »The fuel connector is 
around 25 centimeters long and 
typically consists of 14 components; 
now it only takes one,« reports Matthias 
Schmidt-Lehr, head of sales at Bionic Pro-
duction. »Instead of reducing weight like usual, 
we’re saving money by lowering the number of parts 
required.« Schmidt-Lehr puts the reduction in pro-
duction costs at around 50 percent, which has also 
come with a significant decrease in production time. 

The unique characteristics of titanium have helped make this possi-
ble. »At a price of around € 400 per kilo, the material is relatively 
expensive, and it’s also very hard to machine,« Schmidt-Lehr 
explains.  The material lost in the milling process alone has a sig-
nificant effect on the company’s bottom line. 

Meanwhile, the fuel connector is just one of several components 
Bionic Production – a spin-off of Laser Zentrum Nord – has made 
more efficient for Airbus using additive manufacturing. Schmidt-
Lehr says that Bionic has managed to fulfill the high standards of 

quality required in the aviation industry by establishing and main-
taining exact conditions with regard to production, component 
alignment, and stability. 

Still located at Laser Zentrum Nord, the company now serves as the 
center’s »extended workbench« for additive manufacturing and has 
its own fleet of machines, which it plans to continue expanding in 

the future.  

Along with titanium, Bionic specializes 
in stainless steel and aluminum. To 
meet the stringent requirements of 
the aerospace sector, the company 
and its six current employees keep 
things simple: »We only work with 
one material on each machine,« 

reveals Schmidt-Lehr, who has guided 
Bionic’s fortunes along with Eric Wycisk 

for one year. While titanium primarily sees use 
in aerospace applications, stainless steel is a mate-

rial utilized in manufacturing nozzles, interior cooling lines, 
and similar components.

By contrast, Schmidt-Lehr considers aluminum more suitable for 
prototype assembly, as it facilitates »quick and cost-effective« pro-
duction in addition to being much easier to machine. Outside of 
modern product development, aluminum has also proven valuable 
in rail transport, where replacements are frequently required for 
cast parts in locomotives. According to Schmidt-Lehr, some of 
these engines have been in service for more than 30 years, and 
spare parts are no longer available. This presents another perfect 
opportunity for cutting-edge additive manufacturing to complement 
conventional methods.

Cutting Costs Instead of Weight
Bionic now printing an Airbus component at 50 percent of the usual machining cost

Located at Laser 
Zentrum Nord,  
the company serves 
as the center’s 
»extended work-
bench« for additive 
manufacturing  
and has its own 
fleet of machines.  
Source: ZIKOMM
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Mr. Schmidt-Lehr, as a past employee of Laser Zentrum Nord 
(LZN) and the current head of sales at Bionic Productions, 
you’ve had your finger on the pulse of many developments  
and new industrial applications in the field of additive manu-
facturing. In your experience, how long does it take for this  
new technology to establish itself in a given industry?

In metals, we’re talking about a period of around 10 years. The 
best example of this is medical technology: Here, we started pro-
ducing titanium hip joints ourselves at Laser Zentrum Nord quite 
a few years ago. These were requested for patients whose origi-
nal joints had worn down, necessitating the creation of cus-
tom-designed replacements. The low weight of titanium and the 
new joints’ porous lattice structure are ideal in allowing them to 
assimilate.

In other words, medical technology led the way in industrial 
metal applications?

It’s definitely a field where we’ve seen applications that have 
proven reliable and capable of producing relatively large numbers 
of units for several years now. Dental prostheses are another  
good example. This is an area where additive manufacturing has 
replaced conventional methods almost entirely in some segments. 
As you can see, these innovations are already well established in 
medical technology.

As a technology continues to prove its worth in a particular 
industry, you can expect more and more organizations to start 
using it in-house. How can service providers hold their ground 
in spite of this fact? 

With regard to hip replacements, the major manufacturers have 
indeed established their own production operations. For small and 
midsize providers, however, the expertise required is too extensive, 
which is why they’re happy to avail themselves of our services.

How exactly does this collaboration work when it comes to 
hip replacements? 

After the physician in question measures the patient’s bone struc-
ture, we receive the corresponding data through the implant manu-
facturer. We then create the implant and hand it over to the manu-
facturer for finishing. The whole process takes about two weeks. 

long with medical technology, the aerospace sector represents 
a wide area of application for additive manufacturing. How are 
things developing there?

Additive manufacturing has been a key topic in aviation for seven  
or eight years. Here, the focus is typically on reducing weight by 
coming up with new designs – topology optimization, in other 

Interview with Matthias Schmidt-Lehr, Bionic Productions 

Industry Trends in AM Applications

Titanium hip joints were requested for patients whose original joints had worn down, 
necessitating the creation of custom-designed replacements. The the new joints’ 
porous lattice structure are ideal in allowing them to assimilate. Source: ZIKOMM

9 formnext magazine   Issue 02 / 2016



The aerospace corporation Boeing has patented a process 
designed to make 3D printing possible in zero gravity. The  
corresponding system comprises several 3D printers and uses 
magnetic material. Rotation enables it to apply the material 
from every direction. 

Titled »Free-Form Spatial 3-D Printing Using Part Levitation«,  
the patent itself is based on a technique in which the material 
application occurs in the form of floating particles. If this new  
3D printing method actually matures to the point of usefulness, 
it could revolutionize how humans live (and survive) in space. 

Meteorite material
In cooperation with 3D Systems, the U.S. company Planetary 
Resources recently demonstrated that the material used in 
space-based additive manufacturing need not come from our 
planet. It did so by utilizing a ProX DMP 320 metal printer to 
turn meteorite material into a rocket component. The meteorite 
was first melted down in a vacuum and then transformed into 
powder. The actual printing still took place right here on Earth, 
however.

Not So Distant Worlds…
Manufacturing soon to commence – in space

With Boeing’s patented technology, the ISS might soon be able to print its own 
replacement parts. Source: Boeing

It drives itself, contains numerous 3D-printed parts, and eschews 
leather: This is how storied British brand Bentley envisions the auto-
mobile of the future. Now a subsidiary of Volkswagen, the company 
has incorporated these trends and forward-thinking technologies 
into its Speed 6 concept.  

Stefan Sielaff and his team of designers have had their own visions 
of the future of car manufacturing, and it lies mainly in 3D printing. 
The luxurious Speed 6 sedan already includes an array of such com-
ponents, from its door hinges all the way to the Union Jack itself. 
Further elements of the interior or the radiator grill may yet follow. 
In particular, 3D printing makes it possible to accommodate even 
more of the special features customers request. By forgoing leather, 
the concept’s designers have also factored in the increasingly 
resource-conscious lifestyle of today’s young people, who would  
not accept such materials without some reservations.

Meanwhile, the Speed 6 name is a deliberate nod to Bentley’s 
famed sports cars from the 1920s. In its new concept, the company 
has thus succeeded in combining traditional manufacturing meth-
ods with 3D printing and other cutting-edge technologies.

Bentley: Tradition on 
the Cutting Edge

The Speed 6 concept houses an array of 3D-printed components. Source: Bentley

words. These processes are more extensive and divergent than 
applications in medical technology. In this case, customers –  
Airbus, for example – eventually have to build up new in-house 
expertise in design and construction. We provide them with advice 
on how to design their new components to keep costs low. It’s  
often possible to achieve huge reductions with small adjustments.

Meanwhile, automotive engineering is now viewed as a new 
area of application for AM. At formnext 2015, for instance, we 
saw a number of highly intriguing and varied implementations 
at the »Audi Toolmaking« special show. This industry’s focus  
is different from that of aviation, however...

Definitely – unless you’re talking about motorsports, weight reduc-
tion is more of a secondary concern. It’s more about things like 
offering customizations that don’t come with a major increase in 

price. Tools, machines, and other means of production are also an 
important area. In some ways, performance enhancement is as 
well: Here, it’s possible to integrate flow-optimized cooling chan-
nels into an engine block, for example.  

How much headway has the use of additive manufacturing 
made in automotive engineering in comparison to aviation? 

The initial developments have begun, and virtually every manufac-
turer has been taking a close look at the processes involved. It usu-
ally takes around 10 years for aviation companies to start making 
significant use of a given application, and I’d expect about the same 
in automotive engineering.  In particular, there still needs to be a 
sharp decline in the costs of material and manufacturing.  

Mr. Schmidt-Lehr, thank you for taking the time to talk with us.
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The recently announced partnership between Nike and HP serves 
as further proof of the increasing level of intelligence in the manu-
facture of shoes and clothing. »At Nike, we’ve already been using 
3D printing technology for a number of years to get more innova-
tive in footwear,« says Tom Clarke, the company’s president of 
innovation. »In partnering with HP, we’re looking to open the door 
to further opportunities by continuing to develop new ways of  
creating products for high-performance athletes.«

Some weeks ago, Nike had already unveiled a custom pair of 
spikes for U.S. sprinter Allyson Felix to showcase the advance-
ments that have been made in rapid prototyping.

Adidas focusing on automated 3D printing
Meanwhile, German sporting goods giant Adidas has taken things 
a step further. Ansbach, Germany, is now home to the first auto-
mated factory that is also capable of producing custom sports 
footwear with the help of additive manufacturing. In a project 
dubbed »Futurecraft 3D«, which involved a cooperation with 
Materialise, Adidas had already presented a shoe featuring a 
custom cushioned midsole.

Its plans now include an initial 500 pairs that are set to roll off 
the line in Ansbach this fall, with mass production scheduled for 
2017. Since the factory – another collaborative effort that involved 
the high-tech mechanical engineering company Manz – can get 
by without a large amount of personnel, the prospect of produc-
ing goods closer to Adidas customers in Germany has become 
attractive again. At present, most athletic shoes are manufac-
tured in Asia.

Nike used rapid prototyping to produce this running shoe for U.S. sprinter Allyson Felix. Source: Nike News 

Footwear Corporations  
Discovering Additive Manufacturing
Nike now 3D-printing apparel for sprinters – Adidas building automated 3D-printing factory

Adidas recently unveiled the shoe »Futurecraft 3D«.  
Source: Adidas
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Exhibition dates and location 
15 – 18 November 2016, Messe Frankfurt, Hall 3.1

Exhibition opening hours  
Tue – Thu 09:00 – 18:00 hrs 
Fri 09:00 – 17:00 hrs

Conference opening hours
Tue – Fri 10:00 – 16:00 hrs 

The exhibition at a glance

Contact for further queries:  
Phone +  49 711 61946-825
formnext@mesago.com or
formnext.com

Exhibition Center  
Frankfurt

International Press Tour 2016

In the following countries 
Mesago is presenting highlights 
and news of formnext 2016 to 
the international press.

Moscow, Russia
16 June 2016

Paris, Frankreich
5 July 2016

Istanbul, Turkey
September 2016

Chicago, USA
September 2016

Guangzhou, China
20 – 22 September 2016

  
Germany
Sept./Oct. 2016

Milan, Italy
14 June 2016

tct /Birmingham,  
Great Britain
28 – 29 September 2016
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